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MM311, Trimester 1 2017 
QUESTIONS 


This section consists of TEN (10) essay questions. Candidates must select FIVE (5) questions 
from the set of TEN (10) for response in the Answer Books provided. Some questions may 
have more than one aspect to them, so be sure to read each question carefully before you 
choose FIVE (5) to respond to. Answers will be marked out of 8 marks each. Your response 
to each question must be restricted to TWO (2) hand-written A4 pages. Answers will be 
marked on your understanding of the theoretical concepts and the integration of these 
concepts to the context with suitable examples. Please write legibly. 


10. 


How are market segmentation, targeting and positioning interrelated? Illustrate how 
these three concepts can be used to develop a marketing strategy for a service of your 
choice. 


Discuss the five stages in the consumer decision-making process with suitable 
examples. 


What determines the ranking of needs in Maslow’s hierarchy? Discuss your views with 
suitable examples. 


Compare and contrast the main characteristics of the following personality theories: 
(a) Freudian theory (b) Neo-Freudian theory (c) Trait theory. Illustrate how each theory 
is applied to the understanding of consumer behaviour with relevant examples. 


How can the principles of learning theories be applied to develop marketing strategies 
and influence low, medium and high involvement products consumption? 


Explain the relevance of multi-attribute attitude models on the formation of consumer 
beliefs about specific product attributes. Discuss your views with suitable examples. 


How does the family influence consumer socialisation of children? Discuss the five 
stages of the traditional family life cycle and the influence of these stages on product 
or service purchases with relevant examples. 


What are the determinants of social class? Explain your views with relevant examples. 


What type of subcultural classification would best assist the marketers with the 
marketing of: (a) a smartphone (b) a new restaurant (c) a tourist package to 
Disneyland? 


How can the marketers use the diffusion of innovations framework to develop 
marketing mix strategies targeted towards various adopter categories? Explain your 
views with suitable examples. 
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